HayuHo-1mpakTidecKnut 3JIeKTPOHHBIV XY PHaI

() RE S OpwurnHanbHbIe ncciegoBanmst (OPVIC), ISSN 2222-0402
WWW.ores.su

original-research.ru

44
\\

VIIK 811

JIOKAJIM3AIOVA IMEH CObCTBEHHBIX 1IPV IIEPEBOJIE HA3BAHUM
MEOVNACTATEN!

Martrommnaa Osnbra CepreeBHa,
MarvcTpaHT, Poccuricknii rocyjapCcTBeHHBIN ITefarorimdeckmit yausepeureT nM. A V. I'epiieHa,

Poccms, 191181, Cankr-IletepOypr, Hab. pexu Morikn 48. ITourta: Dzhuromskaya@mail.ru

AnHOTanMs

B craTbe paccmaTpmBaroTcs IIpyieMsl epeBoa Ha3BaHMI MeJyia CTaTell C aHIJIMVICKOro Ha
PYCCKMIT  s3BIK. AKTYaJIbHOCTh W3y4eHMs Me[ya KOHTeHTa OIIpefeIsieTcs BO3MOXXHOCTBIO
OBICTPOro O3HaKOMJIEHVMs C HOBOCTSIMU IIOCPeICTBOM IIPOYTEeHMs 3arojoBKoB. Marepurasiom
VicCIIeJOBaHMs IOCIIY XKIIN 3arlaBus Mefya crateyt oobemoM okosio 100 emyHmIl, oToOpaHHbBIe
MeTOIOM CIUIOIIHOM BbIOOpKM Ha KaHajie bu-bu-Cu B 2022 romy. IlepeBomueckme cTpaTerum
OOBIUHO IIpesicTaBsIeHbl AMXOTOMIYECKOVI ITapoVt — coOXpaHeHus 1 TpaHcdopMaryi. PesyibraTe
MCCIe[IOBaHMsl  TIOKas3bIBAIOT, UTO WMeHa COOCTBeHHBIe, KaK IIpaBWIO, IIOJBepPraloTCs
TpaHcpopmaruy.  Ilpuemsbl apganTanyy BKIIOYaIM KOHKpeTHM3allMIo, OIyIlleHue, BbIOOp
TPagVLIVIOHHO MPUHATBIX SKBUBAJIEHTOB B s3bIKe IlepeBoja, TIeHepaymsanyio. ViMmena
cOoOCTBeHHBIe BKJIIOYaJIM TUTYJIBI MOHApXOB, IIpaBUTesleVl, Ha3BaHMsA CTpaH W pPervoHOB,
KOMITaHUV ¥ JIMYHBIE VIMeHa OOBIUHBIX I'pak[aH, OKa3aBLIVXCd B IIOJle BHMMaHMSA CPeJCTB
MaccoBov MH@opManum. AanTaliys 1 oIyIeHyie OOMHO IPUMeHUINCH K IIPaBUTe/IbCTBeHHBIM
TUTYJIaM, KOHKpeTu3alus — K IIpodpeccisM, cTpaHaM, pervioHaM 1 KOMIIaHWsIM, FeHepaIn3aiys —
K MIMeHaM OOBIYHBIX IpaKIaH.

KiroueBple cj10Ba: KOHKpeTH3alV, KyJIbTypHas afjanTamys, ONyIleHVe, TeHepav3allus,
TpaHcdoOpMarIiys, paciipeHne 3HaUeHS.
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ABSTRACT

The article considers translation techniques for the adaptation of media article titles from
English into Russian. The relevance of studying the media content is explained by the fact that
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these can be the only element available for readers or the first element that readers are likely to get
acquainted with. Media article titles were selected randomly from the BBC media channel in 2022,
about 100 titles. Translation strategies are normally divided into the dichotomy of preservation
and transformation. The results show that the proper names were normally subject to
transformation. The adaptation techniques in the analyzed material include specification,
omission, selection of traditional equivalents in the target language, and generalization. The
proper names embraced royal titles, governors, countries and regions, company titles, and
ordinary citizens. Adaptation and omission were typically applied to royal titles, specification - to
governors, job representatives, countries and company titles, while generalization - to the names
of ordinary citizens.

Keywords: specification, cultural adaptation, omission, generalization, transformation, meaning
extension.

Introduction

A media news headline is often the first and most important element of audience
engagement with media content. Their high-quality localization is critical for successful
intercultural communication. The aim of this study is to analyze media headline adaptation to the
Russian-language linguocultural context. The material for the study was comprised of BBC news
headlines, selected in 2022 with the help of a continuous sampling method, based on the content
identity of the full-text news articles. Let us consider the features of translation and adaptation in
research articles.

Literal translation is not suitable for taking into account and conveying cultural features,
linguistic norms and reading habits of the target audience. Frequently, it is necessary to go beyond
the literal meaning to ensure adequate perception and impact on the recipient. For this reason,
locale as a concept of interlingual communication plays a key role in the process of translating
media titles [1]. The goal of localization is to convey not only the communicative but also the
pragmatic potential of the original messages [2]. In the process of translation, it is essential to take
into consideration the following principles: the principle of differentiation, the principle of
comparison of linguistic phenomena by categories, the semantic conceptualization principle for
linguistic phenomena, and the principle of functional-semantic identity [3, p. 90].

Media titles are often characterized by brevity and expressiveness [4]. However, stylistic
code inconsistences may arise during translation [5], therefore, analyzing differences in style and
preferences in different languages and cultures is required.

The process of translating media headlines can lead to shifts in communicative norms [6].
Poor translation can cause communication failures, leading to misunderstanding [7]. In some
cases, a general reduction in register is required to achieve the desired effect [8], as well as
grammatical structure transformation and vocabulary adaptation [9]. Proper names represent a
special class of lexis, characterized by richness and mobility of semantics, formal variability and
functional versatility [10]. Their translation requires special attention, since they carry not only a
nominative but also a cultural function.

It is important not only to convey factual information, but also to preserve the emotional
connotations embedded in the original title [11]. To achieve this, various equivalence preservation
and transformation strategies are used [12]. It is often required to divide complex sentences into
simpler independent clauses, as well as to replace participial and adverbial participial phrases with
subordinate clauses [13, p. 140]. This is due to the difficulties in conveying subordinate clauses and
participial phrases in some languages, as well as the need to simplify syntax to make it easier to
understand [14].
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For audiovisual media content, accompanying the text with visual images plays an
important role in interpreting the title [15]. Adaptation for translating audiovisual media texts
must take into account the interaction of verbal and visual components [16]. Wordplay can be a
problem for conveying in audiovisual translation, which requires from the translator a substantial
amount of creativity and knowledge of cultural realities [17]. A translator has to resort to explicit
or implicit deconstruction of an image in order to adapt the original message [18].

Successful localization of media titles implies having not only linguistic knowledge and
professional skills, but also a deep understanding of the target audience's cultural worldview.
Attention must be paid to fostering a positive attitude among university students toward
mastering the translation profession [19] and purposefully developing student communicative
competence in the process of learning English [20], which will enable them to effectively solve
complex problems that arise in the process of localizing media materials.

Results

The principal translation strategy for article titles is to convey the meaning as fully as
possible. However, proper names require adaptation for several reasons. Firstly, the realities of a
different culture may be completely unfamiliar to the readers of the target language and require
additional explanations or clarifications; secondly, a proper name per se may not be the key carrier
of the information contained in the title and may be excluded or replaced; thirdly, the traditions of
the target language may not coincide with the traditions of nomination in the original language.
Let's consider some examples.

The name of the political figure receives a more detailed description: Brazil election: Lula
makes stunning comeback // JIupgep snesrix Jlysa nobemmt bosiconapy Ha BeIOOpax Ipe3ugeHTa
bpasmwmmn

The country name is narrowed down to a specific region: India bridge collapse: Death toll
rises to 141, many still missing // Obpymmenne mMocra Ha 3amazge VHmun: umcsio moruOmmx
BBIPOCIIO 110 141

The artist's profession is explained in the translation, the cause-and-effect relationship is
explicated: Piet Mondrian artwork displayed upside down for 75 years // Ilpoussenenue
xynoxavika [Tnta MoHnpuasa 75 jieT BBICTaBIIAIOT B TajlepesiX BBepX HOTaMU. 3aMeTVIIV TOJIIBKO
cevryac

The valence relation of the actional verb is explicated: South Korea military apologises after
failed missile launch sparks alarm // IOxrOKOpericKIie BOeHHBIE M3BUHIIIVCH ITeper, XKUTeIISIM
3a HeyJauHbIV IyCK pakeThl Bo Bpems ydyenwnt ¢ CIITA

The territorial affiliation of the mountains is clarified from the point of view of the
administrative affiliation: World’s longest passenger train rolls through the Alps // Campm
JUIVIHHBIVL B MIIpe acCaKMPCKU IT0e3]] IIPOCIeoBal Uepes MIBeNIapcKie AJIbITEI

The adjective of social belonging is replaced with an adjective of nationality; in addition, a
clarification of the queen's title is added: Royal rebranding: What will happen to stamps, coins,
banknotes and passports? // Yro Temepnr Oymer ¢ OpuTaHCKMMM IIOYTOBBIMM MapKaMIi,
MOHeTaMM, OaHKHOTaMM ¥ ITacIIOpTaMI ¢ M300pakeHVeM Koposiessl EnmzaBersr 117

The status of royal persons is being mentioned: William and Harry side by side behind
Queen's coffin // Koposnp Kapst I vt mpuatst Ywibsam v lappu niporntuin 3a rpodom Enmizaserst 11

The president's first name is added to his last name: US midterm elections: What's happened
to economy under Biden? // ITpomexyTounsie Beioopsl B CIIIA: uero gjodwics [Ixo banen

The Queen's title is specified by adding the country name: Death of Queen Elizabeth II: The
moment history stops // Ckonuasnack koposiea Bermko6puranmmu Enmsasera 11

The hypernym clarifies the company name: Saudi Aramco: Oil giant tops own record with
$48.4 bn quarterly profit // Hedrsnas xomrmanusa Saudi Aramco oT4mTasiack O peKOPIHOM
KBapTaJIbHO IIPpObU B $48 MiIp1
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The Queen's title is modified: Queen Elizabeth becomes longest-serving British monarch / /
Eymsaserta Il crasta caMbIM JoIronpaBsaImM MOHapxoM B bpuranmn

The title of the king is specified and the position of the prime minister is added: King Charles
to appoint Kishi Sunak as PR // Kopose Kap:t Il rasaaumt Pyt CyHaka rpeMbep-MUHUCTPOM
Bermikobpuranvm

The country name is omitted: Britain's Prince Charles promises not to meddle when he's
king // ITpuni Yapsib3 3agBw1, 9TO He OyJieT BMeIIMBaThCs B IIOJIMTYKY, KOT/la CTaHeT KOposieM

Proper names are replaced with nominations specifying their belonging to their countries:
Dom Phillips and Bruno Pereira: Police find belongings of missing pair // VicuesHoseHue B
AMa3zsoHVN: TOJUITNS OTPUIIAET, UTo Tejla OpuTaHIla 1 Opasiiblia HallleHbl

The name of the company is omitted, while the name of its owner is left: Virgin Galactic: Sir
Richard Branson's flight to the edge of space (and back) // Iloner Pruapna bpsncona x rpanuiie
KOocMoca: KaK 3TO ObUIO

Conclusion

The analysis of the proper names translation shows that the following techniques of
linguacultural adaptation are used for the purposes of adaptation:

e addition, or specification: Biden - [Ixo bampmen, Queen Elizabeth II - xopomnesa
Bermiko6puranmm Emmsasera 11, William and Harry - mpustter Ywomesam u appmn, King Charles -
Koposs Kap: I11, the Alps - mBerntiapckme Asipiibl, India - Ha 3amage Vigmmm, Lula - smmep sieBbix
Jlyna, Brazil election - BbIGOpBI IpesunenTta bpasmm, Saudi Aramco - HedTsIHast KOMIIaHMA
Saudi Aramco, Piet Mondrian - xygoxsaux I'Tura MongpuaHa;

* omission: Virgin Galactic: Sir Richard Branson's flight - nmostetr Puuapna bpsxcona, British
Prime Minister Liz Truss - JIus Tpacc, Britain's Prince Charles - ITpuHir Yapss3, Britain's Prince
Charles - ITpunir Yapiiss;

* adaptation, or tradition: King Charles - Kaps III, Queen Elizabeth - Emn3aseta II, Queen
- Ermsasetst 11, royal - 6puranckmiz;

* generalization: Dom Phillips and Bruno Pereira - 6puraner; u Opaswietr.

The most common technique is the specification of proper names in order to eliminate
cultural differences and improve understanding. Specification involves a more detailed definition
or elucidation of titles, company names, toponyms and geographical features. Generalization and
omission as translation techniques are necessary when adapting unfamiliar realities that do not
affect the perception of the general meaning of the title. Adaptation itself allows the style of
presentation to be brought closer to the most familiar form of wording in the target language.
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